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Guinness is a popular dry stout that originated in the brewery of Arthur Guinness (1725–1803) at St. James's Gate, Dublin. Guinness is based on the porter style that originated in London in the early 18th century and is one of the most successful beer brands worldwide. A distinctive feature is the burnt flavour which is derived from the use of roasted barley. For many years a portion of the drink was aged to give a sharp lactic flavour, although Guinness has refused to confirm whether this still occurs. The thick creamy head is the result of the beer being mixed with nitrogen when being poured. It is popular with Irish people both in Ireland and abroad and, in spite of a decline in consumption over recent years, is the best-selling alcoholic drink of all time in Ireland  where Guinness & Co. makes almost €2 billion annually.

The parent company has been headquartered in London since 1932 and was later merged with Grand Metropolitan plc and developed into a multi-national alcohol conglomerate named Diageo.

Guinness stout is made from water, barley, hops, brewer's yeast and is treated with isinglass finings made from fishes' air bladders, although Guinness has claimed that this finings material is unlikely to remain in the finished product. A portion of the barley is steamed and rolled and roasted to give Guinness its dark colour and characteristic taste. It is pasteurised and filtered. Despite its reputation as a "meal in a glass", Guinness only contains 198 kcal pint (1460 kJ/l),[15] fewer than skimmed milk or orange juice and most other non-light beers.  Although Guinness may appear to be black, it is officially a very dark shade of ruby. 
Studies claim that Guinness can be beneficial to the heart. Researchers found that antioxidant compounds in Guinness, similar to those found in certain fruits and vegetables, are responsible for health benefits because they slow down the deposit of harmful cholesterol on the artery walls. 
Guinness ran an advertising campaign in the 1920s which stemmed from market research - when people told the company that they felt good after their pint, the slogan was born – "Guinness is Good for You". Guinness was told to stop using the slogan decades ago – and the firm still makes no health claims for the drink. Diageo, the company that now manufactures Guinness, said: "We never make any medical claims for our drinks." The company now runs advertisements that call for "responsible drinking". The old slogan is still used abroad however. 
CHEERS!!!!!
